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Our 
thinking.
Jonathen spoke with Account 
Manager Rob Stebbing who 
immediately recognised 
Lord-Brown & Harty as an ideal 
candidate to be an Online 
Partner of Funeral Notices and 
put the proposal to them. 

This will help promote their 
business locally and provide 
them with a platform to publish 
notices onto their own website, 
provide online donations at the 
click of a button and allow 
families to add tributes in 
memory of their loved ones.

Becoming an Online Partner is 
free and the benefits will really 
help with the needs of their 
funeral business.

The 
objective.
Funeral Director Jonathen Harty 
contacted us to enquire about 
placing notices on behalf of his 
newly opened independent 
Funeral Director business.

He was keen to promote his 
business locally and was 
looking for ways to provide an 
online donation solution to allow 
bereaved families to collect 
funds in memory of their loved 
ones. 
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Solution
Becoming 
an Online 
Partner.
Lord-Brown & Harty chose  to 
display notices on their website 
using the embedded feed 
option and placed the feed 
behind a new ‘Obituary Notices 
& Donations’ button on their 
website homepage. 

Now they could advise families 
to view their notices and make 
donations using their website, 
making it easier for families to 
donate and add tributes.

The new notices feature on his 
website attracts visitors from 
their local community looking to 
discover who has passed away 
and engage with the notices of 
the people they know. 
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£11,442
Total amount raised

£1,454
Gift Aid
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Solution
Online 
Donations.
One of the main objectives for Jonathen Harty  
was to provide a simple donation solution for 
families; becoming an Online Partner fulfilled 
this objective at no expense to the business or 
families. 

Since Lord-Brown & Harty became an Online 
Partner in March 2021, families have raised over 
£10,000 for charities in memory of loved ones, 
with the benefit of Gift Aid adding 25p to every 
£1 donated:

(Donation totals as of 19/08/2022)

Part of the Reach family
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Solution
Online 
Notices.
As an Online Partner Lord-Brown & Harty are 
able to offer online notices to their families. 

Online notices are an effective way to offer 
online donations to any families choosing not 
to have a newspaper notice.
They also provide families with an everlasting 
tribute page to their loved one.

Since becoming an Online Partner Lord-Brown 
& Harty have helped 37 families with a free 
online notice, families who may not otherwise 
have had the opportunity to announce the 
passing of their loved one or collect donations 
in memory. 
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8,311
Weekly digital advert

Page Impressions

52
Website 
Enquiries
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Solution
Online 
Partner 
advertising
 
Weekly MPU 
ad impressions.
As an Online Partner Lord-Brown & Harty 
immediately benefited from additional free 
online advertising in the form of MPU advertising 
in search results on funeral-notices.co.uk. 

 

(Business overview figures are from the last 30 days)

215,481
Total advert impressions 
since becoming an Online 
Partner



Supporting 
Lord-Brown 
& Harty as 
Online Partners.
Working with Lord-Brown & Harty we came 
up with a testimonial advert to appear 
online on funeral-notices.co.uk.

The advert appears on the Funeral Notices 
landing page of their local news website.

Solution
Online Partner Advertising.
Online testimonial.
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Speaking 
to your 
community 
through their 
local paper.
To further promote their funeral business 
in the local community, we worked with 
Lord-Brown & Harty to create a 
newspaper testimonial advert to appear 
in their local Reach newspaper, The Daily 
Post (speaking directly to their 
community in North Wales). 

Part of the Reach family

Solution
Online Partner Advertising.
Newspaper testimonial.

ca
se

 s
tu

dy
 | 

Fu
ne

ra
l D

ire
ct

or
.



Proud 
of our local 
partners.
We are proud of our Online 
Partners so we like to shout 
about them, giving them as 
much exposure in their local 
communities as we can. 

Lord-Brown & Harty benefit from 
having their logo and website 
displayed in an indexing advert 
in the Daily Post every day, just 
next to the notices in the Funeral 
Notices section of the paper. 

Part of the Reach family

Solution
Online Partner Advertising.
Newspaper index advert.
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“Using Funeral Notices has been a huge boost 
for us as a business but more importantly for our 
families who have been able to reach a far 
wider audience for funeral details and the 
simple collection of donations.

“We cannot imagine not having this platform 
as part of our arrangements.”

Jonathen Harty - Owner & Funeral Director, 
Lord-Brown & Harty Funeral Directors, Gwynedd, Wales.
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Funeral 
Notices.

Darren Minns
Contact Centre Director 
(Funeral Notices)

darren.minns@reachplc.com
07730 636395
fdteam@funeral-notices.co.uk
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